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Arnolfini - Exhibition and marketing materials
Promote and attract half a million visitors to an innovative 
programme of visual and live art, dance, performance, sound, 
music, literature and film.

Objective

—	 Design exhibition and marketing  
	 materials for one of Europe’s leading 		
	 centres for the contemporary arts.

Solution

—	 Concept and production for  
	 marketing collateral to promote the		
	 innovative programme of visual and 		
	 live art, dance, performance, sound, 		
	 music, literature and film.

—	 Design of flyer and marketing materials 		
	 for the ‘Experience Live Art Weekender - 		
	 Young guns go for it’.

—	 Design of invitations, marketing materials 	
	 and Frieze Art Magazine advertisements 	
	 for photographers Bill Owens ‘Suburbia 		
	 Revisited’ and Michael Stevenson  
	 ‘Persepolis 2530’ exhibitions.

Results

—	 Successful series of exhibition  
	 communications and marketing materials 	
	 to help promote and attract over half a  
	 million visitors a year.


