R Unilever - House of Comfort animation
&5@, Motion graphics, 3D animation and sound
0% design for a digital brand toolkit.
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Global Design Strategy

We lacked an instantly recognisable and unique We extended the thinking to our dilutes range,
visual style. giving us design consistency across the
entire portfolio.
Objective Solution Results
— Open were briefed to infroduce and — The animation piece was to educate and — Clear, succinct, information graphics
communicate the new revised global explain to all global brand teams how explaining the brand architecture across
brand architecture for Comfort the new consistent brand ID would the whole range of packaging solutions.
Fabric condifioner. be developed. — Creation of a 90 second motion graphics
— Fullintegration into the digital brand toolkit — All existing bottle packaging was piece to convey new brand message
available through Unilever's intranet. re-created as 3-D digital render models. across multi-language & cultural markets.
— Motion grophics combined with Overk]y — Downloadable and eOS”y distributed
highlight areas, clean information communication piece is integrated into
graphics and fypography were created thel brand joolkit available through
to explain the new creative direction. Unilever's intranet.

— Voiceover narrative commissioned to
explain new design direction.
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