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Hello. We are
A creative consultancy that integrates  
strategy, design and technology. 

Providing communication services to help 
business and brands adapt and rethink  
their future in digital terms. Engaging  
not interrupting.

http://www.open-comms.com/
http://www.dba.org.uk/
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Approach./
Engaging and effective communications.

We are experts in design interaction  
between people, processes and technology 
that ultimately build brands, revenues and 
customer satisfaction. Helping clients deliver 
effective engaging dialogue.

Providing the communication services in  
a rapidly changing world, as the boundary 
between on and offline communication  
is disappearing. Our aim is to integrate  
technology-based communication into  
experience design in a way that’s most  
effective. Open create user centered brand 
experiences that help businesses harness  
the competitive advantage of design.

Your brand should tell a consistent, inspiring 
story at every consumer touchpoint. For that, 
you need a new approach. 

An Open dialogue.
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Services./
Clients can call on our expertise in branding, 
printed communications, integrated user  
centred thinking, digital strategy, website  
development, online marketing, SEO,  
copywriting, content strategy, social media.

– Strategy & Consultancy
	 Communication strategy
	 Digital & Brand strategy
	 Content strategy
	 User experience design
	 Information architecture

– Brand Communication
	 Identity and brand development
	 Internal communications
	 Customer and trade communication
	 Sponsorship support

– Digital
	 Web design and development
	 Web applications
	 Intranet and Extranet
	 Interaction design
	 Content management
	 E-Commerce
	 Online marketing
	 Mobile

– Content generation
	 Asset management
	 Photography
	 Copywriting
	 Illustration
	 Audio, video and motion graphics
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SAP - Global Sponsorship Programme
Design end-to-end customer engagement programmes by 
engaging customers across all touchpoints from initial  
invitation to on-site and post event communications.

Objective

—	 Support SAP’s sponsorship of leading 		
	 sporting and cultural events which 
	 include: Motor sport: FIA Formula One: 		
	 Vodafone McLaren Mercedes (Corporate 	
	 Partner). Golf: Ernie Els and Gary Player 		
	 (SAP ambassadors). Tennis: Andy Roddick  
	 (SAP ambassador) / ATP men’s tour:  
	 SAP Open in San José, California  
	 (Title sponsor).

Results

—	 Over the last few years these  
	 programmes have proven to be extremely 	
	 effective business platforms for SAP, and 	
	 have provided a unique experience for
	 SAP’s guests.

Solution

—	 Design and implement SAP brand  
	 guidelines across all sponsorship  
	 properties.

—	 Develop end-to-end customer  
	 engagement programmes by engaging 	
	 invited guests across all touch points from 	
	 initial invitation to on-site and post  
	 event communications.

—	 Produce bespoke digital and printed  
	 communications, from invite to  
	 delegates packs.

—	 Design and supply branded merchandise 	
	 and tailored gifts to support event  
	 activity globally.

© 2009 Open Communication Design Ltd. All rights reserved



Arnolfini - Exhibition and marketing materials
Promote and attract half a million visitors to an innovative 
programme of visual and live art, dance, performance, sound, 
music, literature and film.

Objective

—	 Design exhibition and marketing  
	 materials for one of Europe’s leading 		
	 centres for the contemporary arts.

Solution

—	 Concept and production for  
	 marketing collateral to promote the		
	 innovative programme of visual and 		
	 live art, dance, performance, sound, 		
	 music, literature and film.

—	 Design of flyer and marketing materials 		
	 for the ‘Experience Live Art Weekender - 		
	 Young guns go for it’.

—	 Design of invitations, marketing materials 	
	 and Frieze Art Magazine advertisements 	
	 for photographers Bill Owens ‘Suburbia 		
	 Revisited’ and Michael Stevenson  
	 ‘Persepolis 2530’ exhibitions.

Results

—	 Successful series of exhibition  
	 communications and marketing materials 	
	 to help promote and attract over half a  
	 million visitors a year.

© 2009 Open Communication Design Ltd. All rights reserved
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http://www.open-comms.com/work/projects/arnolfini-marketing-materials
http://www.open-comms.com/contact


© 2009 Open Communication Design Ltd. All rights reserved

Objective

—	 To accompany their global sponsorship 
	 programme at events, develop a branded  
	 on screen content managed solution to 		
	 display relevant event information.

Solution

—	 Designed specifically for golf events, a 
	 content managed screen-saver based 
	 solution which enabled inclusion and 
	 annotation of images or video, updates to 
	 scores from the tournament and a dual 
	 level news ticker.

Results

—	 Web TV was broadcast and updated 
	 throughout the tournament in hospitality 
	 areas and kept guests fully up to date with 
	 what was going on.

—	 Solution is completely adaptable and sets 
	 the standard to be used for other SAP  
	 sporting events.

SAP - Web TV for The Masters
Content managed web application for a major sporting event. 
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http://www.open-comms.com/work/projects/sap-web-tv-for-the-masters
http://www.open-comms.com/contact
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Effectiveness./
Everything we do, we do for a reason.

We are business focused and will always  
recommend ways you can track the  
effectiveness of our work, believing every 
pound spent with us is an investment not a 
cost and you should expect a return. So we 
measure as much as we can to make sure 
we’re effective. 
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Contact./
For further information on how 
can help you, please contact

Al Kennedy
Telephone: +44 (0)117 300 5200
Email: al.kennedy@open-comms.com
www.open-comms.com

Open Communication Design Limited
Unit 1.8 Paintworks
Bath Road
Bristol
BS4 3EH


